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International Marketing
Summer Term  2015

Structure and  Compulsory Reading
	Date
	Content
	References

	13.04.2015
	Organisation and Introduction: Specific Characteristics of  International Marketing
	Hollensen 2014, pp. 6-42; Zentes/Swoboda/Schramm-Klein 2013, S. 1-38

	20.04.2015
	Basic Orientations in International Marketing
	Hollensen 2014, pp. 52-69; Zentes/Swoboda/Schramm-Klein 2013, S. 49-72

	27.04.2015
	Homogenity and Heterogenity in international Markets (1)
	Hollensen 2014, pp. 208-237; Ghemawat 2007

	04.05.2015
	Homogenity and Heterogenity in international Markets (2)
	Hollensen 2014, pp. 243-263; Morschett/Schramm-Klein/Zentes 2010, S. 71-154

	11.05.2015
	Emerging Markets and Basic Decisions in International Marketing
	Morschett/Schramm-Klein/Zentes 2015, pp. 103-115; Zentes/Swoboda/Schramm-Klein 2013, S. 166-176

	18.05.2015
	Foreign Market Portfolios: Evaluating International Markets 
	Hollensen 2014, pp. 270-297; Zentes/Swoboda/Schramm-Klein 2013, S. 143-165

	25.05.2015
	Pfingstmontag
	

	01.06.2015
	Market Segmentation and Market Entry
	Hollensen 2014, pp. 331-339; Zentes/Swoboda/Schramm-Klein 2013, S. 126-142

	08.06.2015
	Operation Modes in international Markets (1)
	Hollensen 2014, 346-361; Morschett/Schramm-Klein/Zentes 2015, pp. 323-419; Zentes/Swoboda/Schramm-Klein 2013, S. 225-255

	15.06.2015
	Operation Modes in international Markets (2)
	Hollensen 2014, pp. 368- 392; Morschett/Schramm-Klein/Zentes 2015, pp. 323-419; Zentes/Swoboda/Schramm-Klein 2013, S. 256-284

	22.06.2015
	International Marketing Strategy and  Marketing-Mix: International Product Policy
	Hollensen 2014, pp. 479-526; Morschett/Schramm-Klein/Zentes 2010, pp. 431-484; Zentes/Swoboda/Schramm-Klein 2013, S. 359-371

	29.06.2015
	International Marketing Strategy and  Marketing-Mix: International Communication Policy
	Hollensen 2014, pp. 606-641; Zentes/Swoboda/Schramm-Klein 2013, S. 386-405

	06.07.2015
	International Marketing Strategy and  Marketing-Mix: International Distribution Policy
	Hollensen 2014, pp. 570-597; Zentes/Swoboda/Schramm-Klein 2013, S. 406-414

	13.07.2015
	International Marketing Strategy and  Marketing-Mix: International Pricing
	Hollensen 2014, pp. 534-564; Zentes/Swoboda/Schramm-Klein 2013, S. 372-379
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